
ARIZONA OFFICE OF TOURISM
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National Target Cities
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NATIONAL

MAGAZINE

AFAR U.S.

circulation:  125,000

impressions:  375,000

Added Value: (online)

Wanderlust Solo Emails to 5,000

impressions: 10,000

Audubon U.S.

circulation: 420,000

impressions: 1,861,000

Added Value (online)

120x400 ROS Banner ad

Impressions: 14,112,618

AOT Microsite

impressions:  855,996

Southwest Airlines U.S.

Online Boarding Pass

240 x 400

Travel Guide Main Page & Destination Page - Value Added 

180 x 150, 240 x 400, 160 x 600

Southwest Spirit Southwest airlines inflight magazine 

circulation:  464,592

impressions:  1,858,368 Co-op Section

Spiritmag.com Added Value (online)

Banner ads 350x250 & 125x125

Interactive Map online (includes 125x125 banner)

Email blasts: 1 custom blast sent to 3,000 (1500 in LA, 1500 in Chicago)

Impressions:  25,730

MULTI-MARKET

Budget Travel  (CA & IL insert)
CA circulation: 93,000

IL circulation: 30,000

impressions: 369,000

Added Value: (online)

Illustrated Map online

Impressions: 1,992

Budgettravel.com Primary - Chicago, Los Angeles

300x250, 728x90 Banners Secondary: 

Contextual ROS Long Haul - Minneapolis, New York City and Seattle

70x70 Short Haul - Denver, San Francisco and San Diego 

Exclusive Deal Alerts 

Real Deals E-Newsletter

125 Characters, URL Banners 728x90, 300x250

Added Value : enewsletter & URL banners Value Add 

Conde Nast Traveler

So CA circulation: 75,558

IL circulation: 34,322 Co-op Section (SCVB)

Other: Nevada, plus Jan/Feb includes NY and No CA

AV: Passport Listing in-book

impressions: 1,125,621

Added Value (online)

Passport Online listing

"Arizona: Where Are You" Sweepstakes

Eblast to promote sweepstakes

Impressions: TBD

Expedia 

160 x 600 Vacation Package

992 x 265- Vacpack Core Offer 

160x 600- ROS Geotarget 

160 x 600 Deals and Offers Search 

160 x 600- ROS:Retargeting (previous Destination AZ)

Fodor's 

Push Down: 980x30 expands to 980x300 Primary - Chicago, Los Angeles

Geo-Target : Destinations & Trip Ideas Secondary: 

980x30 Floating Page Long Haul - Minneapolis, New York City and Seattle

Geo-Target : Destinations & Trip Ideas Short Haul - Denver, San Francisco and San Diego 

Exclusive Email 110,000

160x600- Added value Value Add

Trip Ideas

Frommers Primary - Chicago, Los Angeles

160x600 Primary Chicago and LA Secondary: 

 Destinations AZ Long Haul - Minneapolis, New York City and Seattle

300x250 Short Haul - Denver, San Francisco and San Diego 

 ROS International - France, Germany, UK, Canada, Japan Mexico

300x250 Primary - Chicago, Los Angeles

FP4C front & back Full Page 4C + Advertorial Full Page 4C + Advertorial 

Includes Reader Service Co-op Section (SCVB)

125,000

375,000

75,000

40,000

75,000 75,000 75,000 75,000

150,000 150,000 150,000 150,000 150,000 150,000

100,000 50,000

Full Page 4C Full Page 4C

Co-op Section (SCVB)

Includes Reader Service

Includes Reader Service

Added Value: 1/6 Page Formatted ad

Includes Reader Service

40,000

250,000

382,500382,500

285,715

250,000

2011 2012
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90,190

125,000

510,357 510,357

Includes Reader Service Includes Reader Service

1/6 Page Listing

Pass. Listing

FP4C front & back

Includes Reader Service

Full Page 4C

Includes Reader Service

Full Page 4C

Co-op section

Full Page Editorial

Includes Reader Service

125,000 125,000 125,000 125,000 125,000

125,000

FP4C front & back

40,000 40,000 40,000 40,000 40,000

Text Link to Run Till Next Travel Deal

575,000

250,000

Includes Reader Service

4 Page Gatefold Map

Co-op Map Placements

House ad - Logo listing

Includes Reader Service

Full Page 4CFull Page 4C

Includes Reader Service

250,000.00

75,000 75,000

90,181

125,000

285,714

Includes Reader Service

190,000

220,000 220,000 220,000 220,000 220,000
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 ROS

MNI

ad size, audience Primary - Chicago, Los Angeles

728x90, 300x250, 160x600 (Spongell) Secondary: 

Affluent Baby Boomers, Empty Nesters Long Haul - Minneapolis, New York City and Seattle

728x90, 300x250, 160x600  (Spongecell) Short Haul - Denver, San Francisco and San Diego 

MNI CPM Network: Custom Audience Gen-x International - France, Germany, UK, Canada, Japan Mexico

728x90, 300x250, 160x600  (Spongecell)

MNI CPM Network: Travel/Weather Vertical

728x90, 300x250, 160x600  (Spongecell)

MNI CPM Network: In Market Travel - SW retargeting 

320x53, 320x50, 300x50 (Mobile)

Mobile Network: News/Weather

728x90, 300x250, 160x600  (Spongecell)

Time Axcess local: BT Travel/Vacation, Retargeting

728x90, 300x250, 160x600  (Spongecell)

Time Axcess local: BT Travel/Vacation, Retargeting

National Geographic Traveler
LA circulation:  32,450

CHI circulation:  18,700 Includes Reader Service

impressions: 102,300

Orbitz
728x90, 160x600

Destination Targeting: Top 10 Comp Set

75x26

Sponsor Dest: Flight & Hotel

728x90,300x250,300x600

Travel Interest Guide

728x90,300x250,160x600

Arizona Search

728x90 

Home Page

Custom

Centerspot: Home/Air Hotel

Geo-targeting 

Centerspot: Home/Air Hotel

Value Added 

728x90, 160x600, 300x250, 300x600

Post Media Canada

300x250

Travel Channel

300x250, 728x90

RON

Sojern Secondary: 

Print Boarding Pass 300 x 250 Long Haul - Minneapolis, New York City and Seattle

Domestic and International Short Haul - Denver, San Francisco and San Diego 

Online Boarding Pass 300 x 250 International - France, Germany, UK, Canada, Japan Mexico

Domestic and International 

Behavior Targeting

728 x 90

Destination Arizona - Value Added Travelers to Arizona 

728 x 90

Travel & Leisure Primary - Chicago, Los Angeles

728x90, 300x250, 300x600 Secondary: 

GeoTarget: ROS Long Haul - Minneapolis, New York City and Seattle

Sponsored Newsletter: 728x90 or 300x250 Short Haul - Denver, San Francisco and San Diego 

Hot Deals- Dates: 10/19, 11/2, 1/9

Added Value Text Links

Tribal Fusion Primary - Chicago, Los Angeles

728x90, 160x600, 300x250 Secondary: 

BT: Affluent Baby Boomers & empty Nesters Long Haul - Minneapolis, New York City and Seattle

728x90, 160x600, 300x250 Short Haul - Denver, San Francisco and San Diego 

Demo Target: A-30+, Travel Enth

Trip Advisor 

US, Canada, Mexico, Germany, UK, France and Japan

300 x 250, 160 x600, - Unlimited Impressions 

Secondary: 

728x90,300x250,160x600 Long Haul - Minneapolis, New York City and Seattle

New Mexico Content- Primary Market IP Short Haul - Denver, San Francisco and San Diego 

728x90,300x250,160x600

New Mexico Content- Secondary Market IP

728x90,300x250,160x600 Primary - Chicago, Los Angeles

Arizona Content - Tripadvisor.com Secondary: 

728x90,300x250,160x600 Long Haul - Minneapolis, New York City and Seattle

Arizona Content - Tripadvisor.co.uk UK

728x90,300x250,160x600

Arizona Content - Tripadvisor.ca Canada 

728x90,300x250,160x600

Arizona Content - Tripadvisor.de Germany 

728x90,300x250,160x600

Arizona Content - Tripadvisor.fr France 

728x90,300x250,160x600

Arizona Content - Tripadvisor.jp Japan 

728x90,300x250,160x600

Arizona Content - Tripadvisor.mx Mexico 

728x90,300x250,160x600 Value Add 

ROS - Added Value

25,000 25,000 25,000 25,000 25,00025,000

230,000

130,000 130,000 130,000

25,000 25,000 25,000 25,000 25,000

793,958

849,185

236,983

635,166 635,166 793,958 793,000

91,667

232,919 186,335 186,335 232,919 232,919

66,000 66,000 66,000 66,000 66,000

2,348,855 2,348,855 2,348,855

708,333

564,759

230,000 230,000 230,000

708,333

221,875 177,500 177,500 221,875 221,874

310,559 248,447 248,477

16,667

158,333

166,667

158,333 158,333 158,333 158,333 158,334

66,000

564,759 564,759 564,759 564,759 564,759

708,333 708,333 708,333 708,333

937,600 937,600 937,600

243,868 195,095 244,868 243,869

236,982 189,585 189,585 236,962

200,000 200,000 200,000 200,000 200,000 200,000 200,000 200,000 200,000

679,348 679,348 849,185 849,150

52,083

7,222

310,559 310,550

66,669

7,222 7,222

156,200

91,667

2,348,855 2,348,855 2,348,855

230,000 230,000 230,000

250,000 250,000 250,000

Page 4C

50,000 50,000 50,000

250,000

91,667 91,667

10,835 10,833 10,833 10,833 10,833

10,833 10,833

166,667

33,167

52,083

91,667

FP4C + 12 Page Booklet

Includes Reader Service

195,095

52,083 52,083

66,678 66,669

91,667

200,000

41,666

166,666

12,500

166,667 166,667 166,666

33,167 33,167 33,167 33,166 33,166

41,667 41,667 41,667 41,667 41,666

12,500 12,500 12,500 12,500 12,500

16,667 16,667 16,667 16,666 16,666

10,833

6,667 6,667 6,667 6,667 6,666 6,666

10,834 10,834 10,833

87,250

10,833

1/20/20122



ARIZONA OFFICE OF TOURISM

FY12 Media Plan

National Target Cities

Year

Month

Week  Markets 27 4 11 18 25 1 8 15 22 29 5 12 19 26 3 17 24 31 7 14 21 28 5 12 19 26 2 9 16 23 30 6 13 20 27 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18

2011 2012

JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN

PPC 
PPC

Google 

Bing (MSN/Yahoo) 

Facebook 

Facebook Ads

CHICAGO

NEWSPAPER

Chicago Tribune Chicago 

Sunday Travel 1/2 page 4C 1/2 1/2 1/2 1/2 1/2 1/2 1/2

Sunday Travel front page strip 4C

Sunday Sports Spring Training Advertorial  1/2 Spread page 4C* 1/2

Sunday Tabloid 1/2 Spread page 4C* 1/2

*depending availability/per editorial discretion

Sunday circulation: 768,000

impressions:  10,752,000

Chicagotribune.com Chicago 

Travel Unraveled Newsletter - National 160x600 17,000 17,000 17,000 17,000 17,000 17,000 17,000 17,000

Total Emails: 136,000

Front Takeovers on Travel + Reskin 3,000 3,000 3,000 3,000 3,000 3,000 3,000 3,000

728x90, 300x250

Front Takeovers on Arts and Entertainment + Reskin 9,000 9,000 9,000 9,000

300x250,728x90

Front Takeovers on Sports 250,000

(Spring Training Message) - 728x90, 300x250+ Reskin

Assignment Chicago Takeover

Added Value to Support E-Postcard

Chicago Tribune Travel Adults 35+ HHI $100k+

728x90, 300x250, 160x600

:15 Video Pre-Roll and Cube Leave Behind

300x250 Cube 640x480 Pre-Roll

:30 in banner Adults 35+ & Travel Enthusiasts

300x250

:30 in banner HHI $100k+

300x250

Chicago Tribune Mobile

120x20, 168x28, 216x36, 300x50

Chicago Sun-Times & Network
Sunday Travel 1/2 page 4C 1/2 1/2 1/2 1/2 1/2 1/2

Weather Page strip 4C 

Sunday circulation: 545,620; Daily:  449764

impressions: 6,547,440

Sunday Travel 1/2 page 4C in Thursday Pioneer Press 

Pioneer Press Circulation: 96,804

Newspaper & DM Insert (Madden)
Chicago Sun Times: 150,000

     Cost: $8,232.54

Chicago Tribune: 200,000

     Cost: $10,976.72

Direct Mail: 25,500 Co-op

     Cost: $1,399.53

(size depends on co-op support)

impressions:  375,500

VacationFun.com Added Value (online)

Email blast to 12,500

Email ezine to 12,500

Online Sweepstakes - Landing Page and Link

impressions: 275,000

MAGAZINE

AAA Living (Illinois Edition)
circulation:525,487

Chicago Metro circulation:  315,293

impressions: 525,487

Added Value (online)

EventsandDestinations.com - AZ PDF for download

TELEVISION

ABC TV (WLS)
60spots (:30s)

impressions:  7,496,000

ABC7Chicago.com Added Value (online)

ROS Banners, WAP page & Weather sponsorship

impressions:  2,108,500

NCC Cable
:30 branding spots (2138x across targeted networks)

Plus Video on Demand

impressions: 6,126,774

Radio

ESPN Radio- WMVP AM
80x :10 Live Read Spots-drive traffic to arizonaguide.com 20x 20x 20x 20x

impressions:  520,700

OUTDOOR

CBS Outdoor
Wallscape - Chicago Avenue w/o Milwaukee Ave. bonus -if space avail

Wallscape - North Avenue & Wells bonus -if space avail

Spectacular - I-90 & I-294 just outside O'Hare bonus -if space avail

7 High profile Bulletin locations bonus -if space avail

6 Bulletin Locations- impressions: 54,886,800 bonus -if space avail

20' x 57'

30' x 90'

Full Page 4C

40' x 20'

Sizes Varried

14'x48'

Includes Reader Service

Full Page Advertorial Plus co-op

175x

27,218,540

18,145,693

45,364,233

200,000

50,000 50,000 50,000 50,000

181,320

125,500 125,500 125,500 125,500

181,320

12,500 12,500 12,500 12,500

181,320 181,320

28,000

Added Value

200,000 200,000 200,000
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LOS ANGELES

NEWSPAPER

Los Angeles Times
Sunday Travel 1/2 page 4C 1/2 1/2 1/2 1/2

Sunday Travel 1/2 page bonus ad 1/2

Sunday Travel 1/2 page bonus advertorial 1/2 1/2 1/2

Sunday Travel Full Page (1/2 pg bonus) FP

Sunday Sports 1/2 page 4C 1/2

Sunday Sports 1/2 page bonus editorial 1/2

Sunday Sports Full Page (1/2 pg bonus) FP

Los Angeles Magazine - 2 Page Spread (1 pg bonus) 4C

Sunday Circulation:  941,914

Daily Circulation: 775,411

LA Times Magazine Circulation: 400,000

impressions: 6,993,398

Latimes.com Added Value (online)

ROS Banners

LA Getaway Travel Emails: 15,000 each

impresssions: 280,000

LATimes.com Los Angeles 10,846 10,846 10,846 10,846 10,846 10,846 10,846 10,846 10,856 10,846

Getaway LA Newsletter

Total Emails: 108,470

Framework- added value 

728x90+ Reskin

960x630 

Travel Marketplace widget

Impressions:70,500

Travel Spotlight

High Res Images 

Travel Section Adults 35+ HHI $100k+

728x90

:15 Video Pre-Roll and Cube Leave Behind

300x250 Cube 640x480 Pre-Roll

LATimes.com Mobile

120x20, 168x28, 216x36, 300x50

Newspaper & DM Insert (Madden)
Los Angeles Times: 300,000

     Cost: $16,465.07

Direct Mail: 4,500 Co-op

     Cost: $246.98

Impressions: 304,500 (size depends on co-op support)

VacationFun.com Added Value (online)

Email blast to 12,500

Email ezine to 12,500

Online Sweepstakes - Landing Page and Link

MAGAZINE   

AAA Westways
circulation: 3,800,000

LA Metro circulation:  2,780,131

impressions: 3,800,000

Sunset (So Cal Insider)
LA circulation: 137,025

impressions: 1,048,990

Sunset.com Added Value (online)

Getaways Travel listing

Impressions: 1,100,000

Television

ABC TV (KABC)
82 spots (:30s)

impressions:  9,930,000

ABC7.com Added Value (online)

ROS Banners & Weather sponsorship

Impressions:  3,500,000

AdLink Cable  
:30 branding spots (1470x across targeted networks)

impressions: 11,886,068

RADIO

ESPN Radio- KSPN AM
80x :10 Live Read Spots-drive traffic to arizonaguide.com 20x 20x 20x 20x

Impressions:  808,000

LEGEND
Paid Media Buys

Added Value Traditional Media

Co-op Opportunities

Added Value- Online 

Sweepstakes

1 Page 4C

1 Page 4C

Includes Reader Service

$11,710

Full Page 4C

Page 4C

Includes Reader Service

1 Page 4C

1 Page 4C

Page 4C

Includes Reader Service

150,000 150,000 150,000 150,000

130,000 150,000 130,000 130,000

200,000

Added Value

200,000

70,500 Added Value

70,500

200,000 200,000 200,000
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